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When it comes to B2B, complexity

is the norm, and that’s exactly where
we thrive. We're more than a digital
agency. We're a strategic growth
partner for brands ready to rethink
what’s possible. We build meaningful,
measurable connections with the
people behind the purchase. From
brand positioning to lead generation,
our work is designed to move the
needle in the real world - where buying
cycles are long, stakeholders are many,
and attention is earned. Let’s build
what’s next, together.
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BRAND STRATEGY e RESEARCH & ANALYTICS e CREATIVE e DIGITAL PAID MEDIA

WEB & MOBILE DEVELOPMENT ¢ CONTENT DEVELOPMENT e SOCIAL MEDIA & INFLUENCERS e EXPERIENTIAL MARKETING

Contact Us: hello@explorecarbon.com e explorecarbon.com
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Scale your company, not
complexity, with the
HubSpot CRM Platform.

Ask: Build a global outbound brand media engine for the
pioneer of inbound marketing

Solution: a data driven approach utilizing brand data, 2p data

from Resonate, and custom research to inform:

e Personas and customer journeys

* SOV v. SOM analysis / media spend recommendations

e Media consumption / strategy / plan

e Creative direction / messaging

¢ Geographic focus powered by BDM concentration, HubSpot
MQLs, deals, Brand Tracker information & website traffic.
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Cost-Effective Solutions for

Let's Build o
Let’'s Build TOGETHER

Don't let digitization
| | drain your purchasing power.

(@ Get centered with sustainable data center solutions. |

Have agency Safeguard your Less pressure.
over urgency. assets and More productivity.
your sanity.

iLd
The solution for Y,
sustainability anxiety. \

Get centered with
sustainable data center solutions.

Learn more

Stay in control with the

Let’s Build

Z Ask: Serve as a key global marketing partner across
O all lanes of business for 8+ years.
- 128
. e
(an) Solution: From digital and physical experiences to = § ﬁ_
e immersive campaigns, audience personas, brand ?, = g ;’_' f
journeys, and bold identity work we’ve brought N & T - G . - - s & S
< “Life is On” to life in every dimension, proving the ; L Lo - » N
U power and possibility of the brand. . ! _‘3 g -
2 = d
_ . o - .\\
= T a 5 BV

~ ,,nb‘"



Cleanroom
manufacturing +
FODA-registered
plants

# Optimizing
tform
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Ask: Strategic partnership across brand,
media and technology for 8+ years.

Solution: Our work spans research, brand
positioning & identity, website builds,
creative campaigns, as well as full-funnel
paid media strategies and implementation
to grow the MedTech business.

UFP
TECHNOLOGIES
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EXCELLENCE
REQUIRES
A CHAMPION. 8%

TN

INNOVATION
INSISTS ON
ACCURACY.
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\'@Rochester
Electronics’

Simplify your procure

The Semiconductor Lifecycle Solution®

Authorized

We're keeping your business mov

Markets v

Manufacturers v Solutions v

ment journey by becoming a Rochester p

Quality v
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ing with 100% authorized, “
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traceable, certified, and guaranteed devices.

Explore Sol utions

Ask: Drive global commerce for end-
of-life, obsolete semiconductors both
licensed manufactured as well as
authorized distribution

Solution: Strategic global SEM
campaigns targeted to maximize
visibility and commerce for the brand.

e
a3

- e
\g! nmm

A mm\

ortaluser. Sig

Rochester
Electronics:

www.rocelec.com



& benefit of people.

Health, wealth, and etirement planring is complicated, but at
the end ofthe day, it all about people. At Sentinel, we erjoy
connecting with you and understanding your unique needs and
future plans. We take pride in using our expertise 0 tak about
benefits and finances i a simpler way, making teasierto
understand, and helping you make the important decisions.

Individual Photography

‘We're people people—we make your business our business,
because its allpersonal, Thats why people choose us.

1mages ofer a “fy-on-he-wal moment,candid composions and foca pont
thatis centered around postvty,ease, and oy
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s serve as the tenets of our brand and help to guide us as a
sse five pillars are also attributes of every Sentinel employee,
tem fundamental to our culture and our actions.

Core Brand Colors

Below are the core colos of our brand. They can be found in our
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We commit to doing the We demand our best We have the trust and We blend real-world Not satisfied v
right thing all the time; every day and hold freedom to think big, experience with a status quo, we
when we say we'll do ourselves accountable act with confidence and commitment to and adapt by

something we do it to exceed expectations. make a positive impact continuous leaming, curious, agile

delivering solutions courageo
[ 477

fortex, White space n

Our brand photography captures authentic moments of human

I — i fon. Images ofe 3 “-on-he-wal morment showing Sentine

e people and customers. Compositions should include a short depth of field
CHYK MDD OAK AR i L L L cMYK  0,0,0,20 and focal point that is centered around positivity, ease, and joy. ]
RGE  40,49,50 RGB 100,110,113  RGB 67,169,172  RG8  200,211,2ff 3o
K HEX  #283138 HEX  #6D6ETT HEX  AATASAC HEX  #D1D3D4, B

Candid, diverse, authentic, connection, copy space, working, laughing, happy,
real, depth of field

Ask: Strengthen the Sentinel Group brand
position in the marketplace to drive
revenue growth.

Solution: Research, personas, brand
journeys, brand positioning and identity,
as well as a creative messaging platform
to drive the business across all segments.
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Communication Guidelines

Benefits are personal and individual, making every benefits experience unique.
Itis impossible and counter to Sentinel Group's values to create and provide

“templates” for written and verbal communication. Instead, here are a few easy
quidelines to follow when writing communication or having a conversation about
<entinel Group and its benefits offerings. Keeping these themes in mind will help
fe your communication to ensure that standards are upheld and maintained

Color Usage & Utility Palette

Brand Colors Uity Palete

Ll

Golor Assignment & Gradients
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Indi-:;;;]s sl VaIue» Be Real Pra(_:tict_e Put F_’eople
Connection Be straightforward Practicality First
and confident Be efficient and Focus on the
without a Hard Sell budget oriented individual's
approach. without sacrificing priorities over
quality and company products
Pocell experience.



valeAcell health

Ask: Rebrand a licensed biometric sensor
technology company to a consumer product
brand focused on blood pressure monitoring.

Solution: Brand positioning and identity

as well as website design shifting from a
corporate brand to one that felt human and
personal, while touting clinical validation and
positioning the brand for B2C success.
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valencell

POSITIONING A
DIGITAL HEALTH
Blood Pressure, Uncuffed BRAND FOR A

A cuffless, calibration-free fingertip device

and kil app that wl easily and accurately HEALTHIER FUTURE

measure blood pressure.
Trusted Accuracy
Easy, Fast Measurement
Reliable Trend Tracker + Proactive Management
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valeAncell health.

Vital. Verified. Valencell. w

valencell

Vital. Verified. Valencell

Better Digital Solutions
for Better Health

LEARN MORE

< START BP MEASUREMENT

valencell

the valencell health app

Freedom at

Your Fingertip é@

confidently take care E
PY Set reminders so you never forget to %
o
o

- N\ £d .
0/ === 1 - :
b A Vislon for Vitality The New Standard of

Proactive Health Care

take your blood pressure

Capture and share data with your

loved ones or health care provider
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Ask: Usher in Industry 4.0 by creating the
branding and launch assets for a vendor-
independent industrial user group

Solution: Using the proprietary UAO ‘Function
Block’ Icon and a call to action, Carbon called for
the “Game Changers” of industry in creation of
the brand identity, logo, social campaign, suite of
assets, as well as brand guidelines.
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